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McDonald s Delivery Has Finally
Landed in Los Angeles
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HEATHER KRUG

PR & MARKETING

(Working with Rogers & Cowan)

UBER
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Launch McDonald’s first delivery on
UberEATS and Global Delivery Day in a
Big Way: Results and Highlights

Leveraged Global McDelivery Day and
McDelivery Collection launch to create
meaningful consumer engagement

 Generated immediate wave of local
news coverage reaching 30MM+
Impressions

« MOASC social posts generated 10.7+
Impressions and an additional 6.8MM
people reached via media and fan
soclal posts

 Partnered with power house
influencer King Bach and created a
pop up living room in Hollywood anad
generated an additional 2.3 MM+
Impressions partnered with Wags &
Walks for a charitable event

e Approximately 500+ consumers
engaged directly onsite at Hollywood
& Highland event

« McDelivery usage of UberEATS
increased by 43% week over week
globally
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MCRIB PR OBJECTIVES

DRIVE LOCAL GENERATE CREATE LOCAL SUPPORT
AWARENESS THAT :© LOCAL PRESS POP CULTURE - AN INCREASE
MCRIB IS BACK : THATREACHES @ RELEVANCETO : INLOCAL SALES

FORALIC OUR DIVERSE : SPARK BROADER :  OF MCRIB

CUSTOMER SOCIAL BUZZ Y-0-Y
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N7/ m[H PORK & PEPPER COMEBRLK TOUR




MCRIB PR RESULTS o—
51 TOTAL PLACEMENTS
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19 TMM+ TOTAL IMPRESSIONS

7.4MM+ VIDEQO VIEWS OF OUR
LOCAL MCRIB SUPER FAN

THE MCRIB
"PORK & PEPPER"

F1 e
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LOCAL FAN PARTNERSHIP SPARKS BROADER
SOCIAL BUZZ & NATIONAL PRESS

McRib Girl' To Perform ‘McRib Song’ At SCV Mcﬂnﬁald S

VA 2100 Mew York & L
-y

Just when you thought you loved the #McRib
the #McRiIbGirl comes 1o wreak havoc!

Grog Kampanis .« » o
Qkorw hnnﬂﬁﬂmunﬂrd

: Th"ﬂ'ﬂsﬁngmh
RGN video just made S happiness One woman' ‘m'whoud.’

And 50 thes holiday ..'E'-l..-l.‘.l-l"‘ the McR s back McDonald s fnally
ascknowledged Paganilo's efforts. even nwiting her to perform at 8
local franchese. and she and her family were able to once Q&N
enjoy thewr traditional ten McRibs for Thanksgving But perhaps

POPSUGAR.

You've Never Seen Anv Foodie as Passionale as
the "McRab Gard®
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